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Now, Near, Next is a collection of thought leadership pieces,
research studies and insights from PML Group in response to
Covid-19 which aims to help ensure brands can communicate
and engage with their customers most effectively now, in the
near future and in the more distant future.
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A real sense of optimism is in the air T both in
society as a whole and from our viewpoint in the
world of Out of Home media. Our medium is
traded primarily in two-week cycles and the
current cycle i cycle 131 is the best performing
for the medium since mid-March.
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Advertisers including Mondelez, Charleville,
Danone, Di ageo, Lidl , Kel |l oggo
active across numerous formats and ”
environments. This has followed a steady trend of
more and more active advertisers gravitating back
to OOH.
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Advertisers seek audience and the recovery of the
OOH audience has been sharp and is gaining
momentum week by week, as we have chronicled
in this Now Near Next series.
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